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In today's global economy with rapid economic development, the market economy is 
facing greater challenges. The ever-changing digital economy brings enterprises and 
employees with the unprecedented crisis and pressure. The increase of psychological 
pressure and a variety of psychological problems cause serious impact on knowledge 
workers’ productivity and motivation. Generally, creativity thinking and innovative 
behavior of knowledge workers will decrease when they are under depression, anxiety 
and stress. At this stage, the major source of stress for knowledge workers is 
achieving innovation performance. However, knowledge workers can have innovative 
behavior when they stay in good mood. Therefore, how to help employees to maintain 
good mental state has become an important research topic. 
 
This study will focus on the relationship between competition psychological and 
innovation behavior. The mature psychological measurement scale will be applied to 
measure knowledge workers’ competition psychological and the correlation among 
the competition psychological, self-efficacy and innovation behavior. Compared with 
hyper-competitiveness, healthy competition psychology can lead more individual 
innovation behavior. Through promoting knowledge workers’ healthy competition 
psychology and self-efficacy can drive the individual innovation behavior. On the one 
hand, managers can meet the ambition, desire and social needs of knowledge workers 
to stimulate self-efficacy. On the other hand, a friendly atmosphere can be created to 
allow employees to remain relaxed so as to reduce self-frustration as one dimension 
of hyper-competitiveness. Furthermore, corporate should concern about employees’ 
self-development in order to enhance their personal development competitiveness. 
 
This study suggests managers to perceive knowledge workers’ competition 
psychological objectively. Their hyper-competitiveness should be guided and 
controlled appropriately in order to utililized effectively within a reasonable 
range.Finally recommendations will be made for the enterprise. 
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